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Credits: 3
Prerequisite: = MK313

Description: A project-based marketing research course
adopting qualitative, quantitative, and mixed methodology. Data
used for different types of research projects are from various sources,
such as social media data, actual and past consumer behaviors,
survey data, observation, etc. The course emphasizes on hands-on
experience of the full marketing research process. Students are
expected to conduct a high-quality marketing research project and to
be able to understand and critically evaluate the work of others.
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