
Course Description – Curriculum 2013 

Subject:  MK321 Sales Promotion and Event Marketing   

Credits: 3 

Prerequisite:   MK311 

Description:  A study of concepts, principles, and tools of 
sales promotion and event marketing. Topics include planning 
and developing an effective strategy by using situation 
analysis and goal setting, while integrating creative tools and 
appropriate media with other elements of the marketing mix. 
The course finishes with testing and evaluation of the 
operation. 


